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What did we see in our
business this summer?
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What is it that we thought
would happen and what
actually happened?




Nationality Statistics
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AccorHotels RevPAR Change
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What have we learnt?




Travel Partner Digital Solutions

g~

fled v,MJr‘;'E v‘/wﬂ’ﬂ)ﬁ'ﬂ -ﬂﬂ(

-
ACCORHOTELS.COM

Book your
leisure groups
online no
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Ideal Market Mix

Corporate

Government Business Group

Leisure Leisure Sport &

Airline Crew Entertainment

Groups Individual

Promotions
Sponsorship

Staff & Industry
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How will we manage future
growth in our business?




Guest Experience

Customers share
their hotel experience

everywhere ‘g~ HOTEL |
REPUTATION

Many KPIs to
measure
Satisfaction

One SINGLE and SIMPLE
KPI to make the Guest
the judge of our

THE performance
REPUTATION

PERFORMANCE
SCORE

Based on overall satisfaction score
across online channels and GSS

HOW IS THE PERFORMANCE MAKE OUR GUESTS
SCORE CALCULATED? FEEL WELCOME
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e (
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What has the change in visitor
mix and visitor numbers meant
for our business?




Market Optimum Service Standards
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The Emerging Middle Class

Shares of global middle-class consumption, 2000 - 2050
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What are the drivers over the
past few years that have led to
further investment and
development?




The Disruptors

Oneﬁneﬁay Search | Ourservice Jobs | Beahost | Bookings +44 2071672524 | Enquiries | Login

Arrival date

Departure date o ¥

Where K v
i

All locations

Guests

Rue Auguste Comte
Stay at Rue Auguste Comte in Latin Quarter, Paris from $916/night

We've visited
thousands of homes
and chosen the finest

Our experts will help
you pick the perfect
place to stay

Each home is

prepared with care by
our local teams

),&

We welcome you in
person — and we're
available 24/7
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Build It And They Will Come...

SOFITEL
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